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Approximately 60% of New Zealanders ‘uncomfortable’ with news produced by AI  

The AUT research centre for Journalism, Media and Democracy (JMAD) has 
published its sixth annual Trust in News in Aotearoa New Zealand report, authored by Dr 
Merja Myllylahti and Dr Greg Treadwell.   

The report finds trust in the news in New Zealand is showing early signs of stabilisation 
after five years of sharp decline.  

In 2025, 45% of New Zealanders trusted the news they consumed themselves 
(unchanged from 2024). Trust in the news in general fell slightly from 33% in 2024 to 
32% in 2025. 

• Trust in all news brands increased with Whakaata Māori, Iwi Radio, RNZ and The 
Spinoff showing the strongest recovery from 2024 levels  

• In 2025, RNZ was perceived as the most trusted news brand, the Otago Daily 
Times was rated as second, and TVNZ and NBR received the third highest trust 
scores  

When asked about the use of artificial intelligence (AI) in news, 60% of New Zealanders 
said they were uncomfortable with news mainly produced by AI with some human 
oversight.   

- New Zealanders list transparency and openness as the most important 
aspect of trust in news brands. As newsrooms increasingly use AI, they 
must be fully open about the use of these tools, says Dr Merja Myllylahti, 
co-author of the report.  

  

https://www.jmadresearch.com/trust-in-news-in-new-zealand


The report also finds a significant shift in news consumption patterns. Video-sharing 
platform YouTube has grown significantly as a source of news. In 2025, Facebook, 
Instagram and YouTube were among New Zealanders’ seven most used news sources. 
While not in the top 10 sources of news, TikTok has grown to be a source of news for 
17% of respondents.    

New Zealanders top 10 platforms for news consumption in 2025   

• Stuff (66%)  
• TVNZ (62%)  
• NZ Herald (60%)  
• Facebook (58%)  
• YouTube (43%)  
• RNZ (41%)  
• Instagram (39%)  
• Commercial radio (other) (39%)  
• Three News (38%)  
• Newsroom (34%)  

  

We also asked what news New Zealanders were most interested in and local news 
came out on top (72% were interested), while not far behind were international news 
(70%) and political news (62%). New Zealanders say they are least interested in 
celebrity and entertainment news (21%), and fun news (26%).  

- People’s desire for local news is clear, says co-author Dr Greg Treadwell. 
This is odds what is actually happening in the local-news industry with 
large media companies shedding community titles.  

  

-ENDS-    

Drs Myllylahti and Treadwell are available to interviews. To arrange, or for high 
resolution images, contact:   

Nicola Igusa   
Senior Faculty Communications Manager   
Auckland University of Technology   
M: +64 21 844 285   
E: nicola.igusa@aut.ac.nz    
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Useful links:   

Study Journalism at AUT   

Journalism, Media and Democracy Research Centre   

Trust in News in Aotearoa New Zealand podcasts  

   

Auckland University of Technology (AUT) is one of the world’s best modern universities. 
Home to 28,000 students across three campuses, AUT has more than 60 research 
centres and institutes delivering leading research – from artificial intelligence to 
robotics, and ecology to public health. As a contemporary university, AUT is connected 
to an extraordinary range of organisations sharing expertise and resources, 
collaborating on ground-breaking research, and connecting students with industry 
leaders and employers.  

 

https://www.aut.ac.nz/research/academic-departments/journalism
https://www.jmadresearch.com/
https://www.jmadresearch.com/trust-in-news-in-new-zealand

